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THIS ROAD SAFETY 
EDUCATION  

CAMPAIGN CLEARLY 
DEMONSTRATES 

TOTAL’S COMMITMENT 
TO LOCAL ISSUES."

TANZANIA TOTAL IN TANZANIA
Capital 
Dodoma

Population 
44,841,000 

Surface area 
945,090 km2

INVESTMENT  
UP  

48%
IN 2012 AND 2013.

Number of employees: 72
Marketing activities: Total Tanzania’s distribution  
network comprises 25 service stations,  
two of which were opened in 2012.  
The affiliate is also continuing to diversify its offer  
at its service stations (Shop, Food & Services),  
opening six ATM and signing a contract  
with the restaurant chain Subway. 



EDUCATING  
CHILDREN ABOUT 
ROAD SAFETY ISSUES
VALENTINE MUGENDI, DIRECTOR OF AN ADVERTISING 
AGENCY IN TANZANIA, ORGANIZED A ROAD SAFETY EDUCATION 
CAMPAIGN FOR CHILDREN, LAUNCHED BY TOTAL  
IN SEPTEMBER 2012.

otal contacted my agency to organize a 
road safety education campaign for chil-
dren on its behalf. Road traffic accidents 
kill more young children in Tanzania 

than diseases such as malaria. Total’s initiative was 
therefore particularly welcome, as it built upon exist-
ing government-run programs.

60,000 CHILDREN EDUCATED  
IN 240 SCHOOLS
We launched the campaign in Dar es Salaam  
to coincide with Road Safety Week in Septem-
ber 2012. The initiative was then rolled out across 
240 schools over a period of three weeks. Each ses-
sion was based on an educational kit supplied by 
Total, known as the “Safety Cube”. It contained 
brochures and teaching materials, such as a road 
network that could be installed in the school play-
ground. It was really effective. The aim of the cam-
paign was to highlight the importance of road 
safety and get the children to talk about the sub-
ject. We organized educational and fun events in 
each school, involving groups of actors, dancers 

and DJs, as well as police officers with special edu-
cational training. All the participants received 
accessories such as T-shirts and posters with cam-
paign branding. The campaign was also advertised 
on the radio and on TV.

MAKING A LASTING  
IMPRESSION
One of the advantages of the "Safety Cube" was that 
it contained items that pupils and teachers could 
come back to in the future. Some schools in Tanzania 
have up to 600 children on roll. It’s therefore impor-
tant to have materials that can be passed from class 
to class. This campaign was just a start, however. 
The challenge now is to ensure that the good work 
done lasts into the future, and to distribute the  
“Cube” more widely. 

With the support of several 
organizations, Total has 
introduced the “Dare to Dream 
for Women” programme. A 
series of workshops were held, 
where 150 women, including  
20 Total employees, were 
asked to reflect on and  

discuss their working  
lives and issues such as 
emancipation, health  
and entrepreneurship.  
This program put them in  
contact with a network of 
women with long professional 
experience, capable  

of advising and supporting  
them in their efforts to develop 
their careers.  
In terms of health, Total 
launched an anti-malaria 
campaign. The campaign  
saw 710 anti-malaria kits 
distributed to 70 Total 

Tanzania employees,  
40 subcontractors and 
100 service station 
personnel. Education was 
also delivered to two 
orphanages: Al Madina and 
the Chakuwama children’s 
homes. 

  SOME OF TOTAL’S OTHER COMMITMENTS IN THE COUNTRY


